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Save and stockpile (35%) Cut Deep (27%) Stay calm, carry on (26%)
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Hibernate and spend (11%)

¢ d ¥ oo

o <) < v 33
andaduidnuudil Audazddasgludiu udn

1 a

Téreunvunnduludisingavasian

[

(] I Yy @ 1 & & a Y Aa [ = dy
E]EJNlliﬂG]'liJ ulﬂilﬂﬁﬂ1ﬂﬂu'ﬂﬂ'lflﬁ’ﬁ\1’du’q® COVID-19 Wﬂ@]ﬂiihﬁjﬂiiﬂﬂﬁﬁﬂiﬂ!ﬂﬁﬂu ANU

Get to normal (31%) Cautiously extravagant Stay frugal (22%)
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Tl L0 Keep cutting (13%) Back with a bang (9%)
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11 : 1. https:/positioningmag.com/1275427
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https://www.prnewswire.com/news-releases/four-consumer-behavior-trends-emerge-during-the-covid-19-pandemic-the-first-ey-future-consumer-index-finds-301045840.html
https://positioningmag.com/1275427
https://www.ey.com/en_gl/consumer-products-retail/how-covid-19-could-change-consumer-behavior

